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This document clarifies the core elements
of the UAE government’s visual identity,
and sets the standards of Its application

across all branded materials produced by
federal ministries.
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Introduction

This section introduces how to effectively use the guidelines
document. It also illustrates the structure of the UAE federal
government’s brand and how all federal entities collectively
contribute to the government brand’s success through
consistent application across all branded materials.
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Update Highlights How Will the Guidelines Help?

These guidelines are designed to help all government The UAE federal government’s visual identity serves as a
entities—from federal ministries and authorities to reference for people to associate content and materials by
national programs and initiatives—to apply the UAE federal entities with the UAE government.

government’s visual identity more efficiently for the

years to come. When all government entities communicate with a unified

image across all channels and materials, each entity’s
messages are carried more powerfully to resonate with the

Expanded Applications relevant audiences.

Introducing a wider range of brand applications across
digital and print.

Room for Creative Freedom

While there are strict design restrictions on some

applications (e.g. official stationery), federal entities will UserI ReSOU rces
find more freedom in other cases to create designs that

best serve their communication objectives (e.g. website).

Improved Usability

The guidelines are more adapted for digital use and are
simpler to navigate.

Online Portal Download Centre

Offers an online and latest version of these ~ Access all necessary brand assets

guidelines. (e.g. logos, fonts) and design
templates to give you a head start
with your designs.

Keep in mind...

This document is for federal ministries, ministers’ offices (p.76); ministers
of state affiliated to specific ministries (p.77); and initiatives (p.134). You
may request the guidelines of other entities from the UAE Government
Media Office, or find them on the online portal.
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Guideline Features

A

Breadcrumbs

Indicate where you are in the manual.
You can click breadcrumbs to navigate
the document more easily.

Tip! / Keep in mind...

Provide useful information on how you
can deal with certain aspects of the
visual identity.

Links

Appear in blue and take you to relevant
sources, such as other pages within the
guidelines or external links such as the

download centre.

Tip! / Keep in mind...

Entities are encouraged to share a copy of this document with third party business partners,
such as advertising agencies and design firms, to ensure consistent brand application.

Remember to download the assets /
and use them to your advantage!
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Brand Architecture

Brand architecture clarifies the structure of the
UAE government and guides the application of
its visual identity across the different federal

government entities. UAE Federal Government
The Cabinet Miniter of State Federal Authorities Federal Councils Federal Committees
Prime Minister Miniter of State Office Temporary Councils Permanent Councils

National Programs

. Federal Ministries
and Strategies

Prime Minister’'s Office

Minister of State Minister Initiatives Federal Entities

Minister's Office

Keep in mind...

This document is for federal ministries, ministers’ offices (p.76) and ministers of state
affiliated to specific ministries (p.77). You may request the guidelines of other entities
from the UAE Government Media Office, or find them on the online portal.
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Lockups

There are three ways to visually indicate the
relationship between a federal entity and the
larger UAE federal government brand. Federal
ministries follow Lockup 1.

|
|
United Arab Emirates United Arab Emirates
Lockup 1 Lockup 2 Lockup 3
Applies to: Ministries, Minister of State Applies to: Temporary Councils, Committees Applies to: Authorities, National Programs and Strategies,
Permanent Councils, Federal Entities Affiliated to Ministries
The federal emblem is part of the entity logo and the entity Entity adopts UAE federal government brand (sub-brand) but
completely follows UAE federal government brand. has limited applications. Entity has an independent brand. The federal emblem may

be paired with the entity logo and must be used on specific
official applications.

Keep in mind...

Each federal entity has its own set of guidelines according to its
corresponding lockup. Remember to use the correct guidelines for
your entity.
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For any questions related to these guidelines or
the UAE government’s visual identity, you can
always contact the UAE Government Media Office
at gov.brand@pdo.gov.ae.
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Brand
Elements

This section introduces the building blocks of the
UAE government’s visual identity: Logo, typography,
colours, photography and pattern. It is crucial for all
government entities to apply the visual identity as
specified in these guidelines to ensure consistent
application across all branded materials.

Remember to download the brand assets from the
online portal.
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Logo
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The tfederal ministry logo helps establish

Its association with the UAE government.

It Is crucial to apply the logo as specified
In these guidelines to ensure that it looks
Its best on every touchpoint.

UAE Federal Ministry Logo
The Federal Emblem
The Wordmark

Primary Logo Construct ion
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UAE Federal Ministry Logo

The federal ministry logo is composed of two
main components—the federal emblem and
the wordmark.

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

Keep in mind...

The Ministry of Cabinet Affairs logo is used as an example
throughout this manual; all other ministry logos adhere to the
same guidelines.

Logo Anatomy

" 'ZL..u)_aJ‘ Q‘JLA}”
#1591 ot O 93— 8,159
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The Federal Emblem

The Falcon

Watchful, prepared and firmly grounded, the falcon embodies
our strength and unity in the present, our pride in our past,
and our agility to soar high into the future.

The Seven Stars

The seven stars represent the seven Emirates, united
around the UAE flag and linked together as one by an
unbreakable ring.

Logo Anatomy

Calligraphy

The “United Arab Emirates” is etched on a red banner,
weaving together the richness of our heritage and the
elegance of our progress.

Visual Identity Guidelines for UAE Federal Government Entities | 15
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The Wordmark

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

Wordmark as a Logo

The wordmark is a key identifier of all UAE ministry

logos, with the hierarchy indicating that the ministry is a
representative of the UAE government. The country name is
placed on the first line while the ministry name is placed on
the second line under it.

Typefaces

The Arabic and English typefaces are clean, modern and
elegant, set on both sides of the emblem to embody the
ideas of symmetry and balance.

Logo Anatomy | Logo Usage | Co-Branding and Sponsorships

Blom il dcy yad| Syl
#1591 ot O 93— 8,159

Colour

The gold typography symbolises the UAE’s prosperity,
sophistication and the sand dunes among which our nation
stands as a thriving oasis.
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Primary Logo Construction

The primary logo brings the federal emblem
and wordmarks together to capture the UAE’s
strength, elegance, and balance.

U UNITED ARAB EMIRATE
V- MINISTRY OF CABINET AFFAIR:
U COFFICE OF THE MINISTE

* The emblem is placed in the centre of the composition, with the
Arabic wordmark to its right and English to its left.

e The country name is set on the first line of the wordmark, and
the ministry name on the second.

e The Arabic wordmark is placed to the right of the emblem, set
in the AXT Manal typeface and left aligned.

e The English wordmark is placed to the left of the emblem, set
in the Cronos Pro typeface in all caps and right aligned.

® The line spacing between the country and ministry names is
equal to one U character (in Cronos Pro from the baseline).

Logo Anatomy | Logo Usage | Co-Branding and Sponsorships

The ratio of the wordmark height (including line spacing)
to the emblem height is 3:8.

The lines in Arabic should always be equal in width to the
lines in English to maintain a balanced composition; use
kashidas as necessary.

The distance between the wordmarks and the emblem is
equal to two U characters (in Cronos Pro).

For office of the minister logos, a third line is added at
90% the font size of the wordmark.

The top of the wordmark is vertically aligned to the top
point of the top-centre star in the emblem.
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This chapter showcases various
logo arrangements which allow
the federal ministry logo to adapt
to different contexts.

Consider which logo arrangement works best for your design. The aim is to maximise the
logo’s impact and legibility, while maintaining harmony with its surrounding.

Logo Arrangements

Logo Variation Construction
Logo on Different Backgrounds
Logo on Different Materials
Scaling and Minimum Size
Clear Space

Logo Misuse
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MINISTRY OF CABINET AFFAIRS
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Logo Arrangements

Primary
UNITED ARAB EMIRATES

The winged logo—with the Arabic and English wordmarks on MINISTRY OF CABINET AFFAIRS
either side of the emblem—is the preferred composition to use
whenever possible.

Bl Ao 2t O Hle Y
13931 uLns 3933 3,13

Secondary: Horizontal
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Used for single-language communication, such as on websites.

Bl Byt Ol la ) RN  UNITED ARAB EMIRATES

#1259 pu—tomn O93—a 8159 Z’L‘T‘S\)
A

The emblem is placed to the left, with the wordmark to its right in
both the Arabic and English variations.

Secondary: Vertical

(. ;\ )
i) 1\9 Wy
MY N
AY

S ol )

()

Used in designs and layouts where horizontal space is restricted.

The bilingual vertical logo does not include the country name; only

.. . IR § B 1 Sl yla Iy 1 yoh G Bl
the ministry name in both languages. ¢ et Slbe UNITED ARAB EMIRATES #1239 pu—tane H93—2 8,59

#1359 e (99— 519 MINISTRY OF CABINET AFFAIRS MINISTRY OF CABINET AFFAIRS

Wordmark
Used in cases where using the emblem is not permissible (e.g. on an #1059 (u—te O93—a 5 )ylh9
image) or space is limited. MINISTRY OF CABINET AFFAIRS

The wordmark is bilingual, with the ministry’s name in Arabic set on the
first line and English on the second. The country name is dropped.

Tip!

You may use the single-colour version of the logo in any of these
arrangements. Refer to p.22 for more information.
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Logo Variation Construction

Horizontal Arrangements

e The emblem always placed to the left, with either the Arabic or
English wordmark to its right; the wordmark is always aligned left
in either language.

e The country name is set on the first line of the wordmark and the
ministry name on the second.

® The line spacing between the country name and the ministry name
is equal to one U character (in Cronos Pro from the baseline).

e The wordmark height (including line spacing) to the emblem height
ratio is 3:8.

e The top of the wordmark is vertically aligned to the top point of the
top-centre star in the emblem.

e The distance between the wordmarks and the emblem is equal to
two U characters (in Cronos Pro).

Vertical Arrangements

e The emblem is always placed above of the wordmark.

e The emblem and wordmark are always centre-aligned.

e The distance between the bottom of the emblem and the top of the
wordmark is one and a half U characters (in Cronos Pro).

¢ In single-language vertical arrangements, the line spacing between
the first and second lines of the wordmark is one U character (in
Cronos Pro).

¢ In the bilingual vertical arrangement, drop the country name and
use the ministry name only: Arabic on the first line and English
on the second. In this case, the line spacing between the first and
second lines of the wordmark is one and a half U characters (in
Cronos Pro).

Keep in mind...

The Arabic line width must always match the English line width in all
arrangements; use kashidas as necessary.

Logo Usage
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(i \5 Wy

B LA et Ll yLa X
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UNITED_ARAB_EMIRATES
MINISTRY OF CABINET AEFAIRS

21039 u—tann 0954 8,159
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— UNITED ARAB EMIRATES.
LMINISTRY. QOF CABINET AFFAIRS.

£l pu—tms. 099—4 25009

CMINISTRY OF CABINET AEFAIRS
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Logo on Different Backgrounds

When choosing the most appropriate logo treatment on
different backgrounds, always aim for maximum contrast
for maximum visibility, legibility and impact.

N
T
) \9 iy

=

#1059 e 0934 8,139
MINISTRY OF CABINET AFFAIRS

#1259 (e 95551139
MINISTRY OF CABINET AFFAIRS

White Backgrounds Dark Backgrounds

Use the full-colour versions of the federal

backgrounds.

Keep in mind...

These standards apply to all logo arrangements—winged, horizontal, vertical
and the wordmark.

Use the white single-colour versions of the
emblem and entity logo on white backgrounds. federal emblem and entity logo on dark

#1259 pu—tme (952519
MINISTRY OF CABINET AFFAIRS

Light Backgrounds

Avoid using light backgrounds unless necessary.
In such cases use the black single-colour
emblem and logo on light backgrounds.

Logo Usage

#1259 pu—te O93—a 55159

MINISTRY OF CABINET AFFAIRS .~

Images

Avoid placing the emblem on images and
photographs. In cases where the logo is needed
to appear on an image, you may:

e Use the wordmark (without the emblem) in
either black or white —whichever provides
maximum contrast and legibility, or;

e Create a white full-bleed banner at the top
or bottom of the images to serve as a white
background for the logo. In this case, use the
full-colour logo.
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Logo in Videos

The logo may be used in videos to indicate the
entity’s ownership or endorsement. As a rule, the
logo (with the emblem) only appears in outros;

if a watermark is needed for the duration of the
video, then the wordmark is used instead.

Keep in mind...

In co-branding situations, logos may only appear in the outro
of the video, following the Co-Branding guidelines (p.28).

#1259 pu—tane O93—2 35039
MINISTRY OF CABINET AFFAIRS

The logo (with the emblem) may appear in the outro of
the video.

#1259 pu—Le O93—a 8559
UAE MOCA

The wordmark consisting of the full ministry name

in Arabic and abbreviated ministry name in English
(without the emblem) may be used as a watermark on
video footage placed in the top-right corner.

Logo Anatomy | Logo Usage | Co-Branding and Sponsorships

AT BT oLy S 1T
ZANISTRY DF CABINET AFFAIRS

Do not animate the logo or any of its components;
only simple transition effects, such as fading in and
out, are allowed.

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

Never use the logo (wth the emblem) as a watermark
on video footage.

X
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Logo on Different Materials

Paper
4-colour offset
(CMYK, Pantone)

Paper
4-colour Pantone
Flat

Paper
Blind emboss
or deboss

Paper
Gold foil stamping

Metals
Etching

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

Bl L pati St Ly
el e Loa ed 23,15

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

Sotonat) L patl St La
I pnn G335 3139

UNITED ARAB ENM

MINISTRY OF CABINET AFFAIRS

Leather
Etching or emboss

Leather
Gold foil stamping

Leather
3D with Gold
metallic finish

Wood
Etching or emboss

Fabric
4-colour stitching

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

Logo Usage

Gl dei ot 1 i ploa W
$L | it Oy 3mit 33139
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Scaling and Minimum Size

The logo scales up or down according to where
it appears, but the federal emblem must never be
smaller than 1.2 cm wide in order to maintain its
legibility and impact.

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS {f

UNITED ARAB EMIRATES ((§
MINISTRY OF CABINET AFFAIRS

Bl A yal) SlyLa ¥
#1059 uLone 09325035

Bl Ay yal | Ol yle
#1)9—I pu—tmn (938 3559

Logo Anatomy | Logo Usage | Co-Branding and Sponsorships

0.4 I RN IETORREN
4c MINISTRY OF CABINET AFFAIRS

1333 u Lo 35— 5139
MINISTRY OF CABINET AFFAIRS

The minimum emblem width is 1.2 cm.

The minimum height of the wordmark is 0.4 cm,
used instead of the federal emblem when space
is limited.

Keep in mind...

Always maintain the logo’s composition when resizing it: Ensure
that the relationship between the logo elements remains fixed and

that they are resized proportionally.
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Clear Space

The logo in any arrangement should never be
crowded by copy, other logos or any other
graphic elements.

As a general rule, the minimum clear space
around the logo is equal to the width of four U
characters (in Cronos Pro) from all sides.

Tip!

Clear space is the minimum safe distance between the
logo and any other visual element or edge. You may
increase the distance of clear space, but do not reduce it.

Logo Usage

MM

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

=
MY

S

Bl Ay pad O yLle Y
#1259 pu—Lme §93—2 8139

JUU

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

JAN

S

#— pu—te O93—a 359
INISTRY.OF CABINET AFFAIRS

JAN

sy pe—Ian O95—a 5,159
INISTRY.OF CABINET. AFFAIRS
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Logo Misuse

It is crucial that the logo appears consistently across
all applications; it is best to use the logo as it is,
without any manipulation or modification.

Ensure the standard graphic appearance of the logo; do not
change its opacity or add graphic effects such as drop shadows,
colour filters or any other effects.

MINISTRY OF CABINET AFFAIRS
UNITED ARAB EMIRATES

#1351 GuLome 09343139
Bl A yadl Sl yle ¥

Preserve the structure of the logo. Do not alter the order of
the country name and the ministry name.

Do not use any of the logo elements to create new graphics
such as patterns or new marks.

i Bl dg pat Sl yLad
MINISTRY OF CABINET AFFAIRS  (iijie #1341 (utma (93— 3139

Maintain the composition of the logo; do not stretch, rotate,
flip or skew it.

AN
(‘o

N7

Suigaoid

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS
HUMAN RECOURSES DEPARTMENT

My
\

Do not add department names to ministry logos.

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

Bl Ay patl S la
#1209 s 093385139

Do not recolour the logo.

Logo Usage

S\
( - ) UNITED ARAB EMIRATES *
:$i;,h\~-"‘ii:1 MINISTRY OF CABINET AFFAIRS
DY

Suiginod

Maintain enough clear space between the logo and other marks;
no visual elements should invade the logo area.

X
UNITED ARAB EMIRATES ((§ =) B 5ot A et Ole
MINISTRY OF CABINET AFFAIRS y;;{: \ =7 ::::. 135931 uLoms 95— 35159
Y
TS
When resizing the logo, always resize both the emblem and
wordmark(s) as one unit and maintain the composition and
proportions of the logo.
X

()
i 1\9 iy

i
i

Do not use the federal emblem without the wordmark; the
federal emblem may only be used by the UAE President and
Prime Minister.
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This chapter covers the most common
co-branding cases and sets the standards
for co-branding applications. In all cases,
the aim Is to maximise consistency and
cohesion among the co-branding logos.

Co-Branding Basics
Endorsemen t Lines
Ministry as a Host
Ministry as a Sponsor

Best Practices
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Co-Branding Basics

When placing multiple logos together, always aim for
maximum consistency: The logos are all vertical or all
horizontal —never both. Always ensure there is sufficient
and consistent spacing between logos. Refer to p. 25 for
more information about clear space.

Co-Branding Ministries

SUPPORTING MINISTRIES:

'MINISTRY OF HEALTH AND.PREVENTION
'MINISTRY OF EDUCATION

If a host ministry is supported by other ministries, the names of
supporting ministries are listed to the right of the host ministry logo,
using the appropriate alignment, scale and endorsement line.

Co-Branding Federal Entities and Local Governments

1 2 3 4

Federal Ministry Local Government Federal Authority =~ National Program

When several federal and local government entities appear together,
the logos appear in this order.

Logo Anatomy | Logo Usage | Co-Branding and Sponsorships

\
{
S

2039 et (938 35159 MU,
MINISTRY.OF CABINET AFFAIRS:

\
N

(-
N

.. & ENVIRONMENT

If multiple ministries appear as partners, ensure the logos
are consistent in arrangement, scale and alignment using the
emblems as a reference.

Y

#1339 Lo 99— 85139 iy a1l d gsbaillaiyg Il JLocill 3al ) —ibgll a0l il
MINISTRY OF CABINET AFFAIRS FEDERAL TAX AUTHORITY National Program for Entrepreneurship

When co-branding more than three government logos, display the
logos in silver (except ministries and local governments) to provide
a sense of cohesion among the entities, in addition to reducing
visual clutter.
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Endorsement Lines

Endorsement lines are used to clarify the roles of the
entities involved in a co-branding situation.

There are three ways to place the endorsement line,
and you are encouraged to choose the one that
works best with your design.

Endorsement Line Specifications

e Type: Cronos Pro Semibold Silver all caps.
e Ensure that the size is readable and compatible.

e Ensure that the endorsement line does not intrude on the
supporting logos by maintaining sufficient clear space around
each logo.

Recommended Endorsements

SUPPORTING MINISTRIES aoclall calyljgll
SUPPORTING AUTHORITIES doclall caligll
PARTICIPATING MINISTRIES a4)luitoll calyljgll
PARTICIPATING AUTHORITIES a4)Litoll caliggll
SUPPORTED BY 00 ocay
SPONSORED BY alep
WITH PARTICIPATION OF a4)liitol

Co-Branding and Sponsorships

ENDORSEMENT TITLE:

Aligned to the middle of the supporting logos, and placed to the left if the layout is in
English and to the right if it is in Arabic.

ENDORSEMENT TITLE:

Centred above the supporting logos. This arrangement is most suited for bilingual layouts.

ENDORSEMENT TITLE:

Aligned to the top, aligned to the edge of the supporting logos; aligned to the left if the
layout is in English and to the right if it is in Arabic.
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Ministry as a Host

When a ministry is the leading “host brand”, its
logo always occupies the top-left corner of the
area; supporting entity logos are placed in the
top-right or bottom of the area.

wenn
ELONEMIC
TG RUM

Ministry hosting (or being supported) by Ministry hosting multiple entities. Ministry hosting multiple ministries and multiple

one entity. authorities. In this case, we use separate endorsement
lines for each set of supporting logos; one in the top
right of the area and another in the bottom.

Keep in mind...

Always use the appropriate endorsement lines
(p-29). Always scale and align logos according to the
ministry logo.
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Ministry as a Sponsor

When the ministry is not the lead or host brand, either
place the logo in the top-right corner of the layout or in
the bottom-left. In both cases, the logo is paired with
the appropriate endorsement line, centre-aligned above
the emblem.

13531 Gbe 0332535
MINISTRY OF CABINET AFFAIRS

8

st ¥
MINISTRY OF CABINET AFFAIRS

The ministry is a high-tier a sponsor, The ministry is a sponsor, placed in
placed in the top-right corner. the bottom-left corner.

Keep in mind...

All logos must be legible and clear. A logo should never
breech into another logo’s space or be too close to it to
cause confusion.

PARTICIPATING MINISTRIES

8 8 8

Ry e L By A ity [N
MINISTRY OF CABINET AFFAIRS MINISTRY OF HEALTH & PREVENTION e —n
MINISTRY OF CLIMATE CHANGE
& ENVIRONMENT

Multiple ministries are supporting,
appearing consistently in the bottom
of the area.

Co-Branding and Sponsorships

SUPPORTING MINISTRIES

8 8

U3 o G325 . Aty
MINISTRY OF CABINET AFFAIRS MINISTRY OF HEALTH & PREVENTION

SUPPORTING AUTHORITIES

FEDERAL TAX AUTHORITY

Multiple ministries and federal entities
are supporting, appearing in the bottom
of the area. The federal entities appear in
monochrome.
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Co-branding Misuse

In co-branding situations, it is important to protect
each logo’s impact while maintaining a design that
portrays the paired logos as a single cohesive unit.

()
)

)

! i
— LM
Sl

S SEE— | P}
MINISTRY OF CLIMATE CHANGE
& ENVIRONMENT

#15 pudons O93—a 8,9
MINISTRY OF CABINET AFFAIRS

Do not pair ministry logos in different sizes; always
apply consistent emblem and wordmark sizes for
all ministry logos.

#1259 Lo U932 81y
MINISTRY OF CABINET AFFAIRS

X

ilpa Ll d slaidla g gl
FEDERAL TAX AUTHORITY

Do not pair logos in different arrangements;
logos must all be in either vertical arrangements
or horizontal—never a mix of both.

Co-Branding and Sponsorships

-
i (= il
f i

A

#1009 s O93—3 8509
MINISTRY OF CABINET AFFAIRS

i Ml Bgs i all3,lyy
MINISTRY OF HEALTH & PREVENTION

Do not apply different colour treatments to
co-branding logos. They are all in full-colour or
all in single-colour—never a mix of both.
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Typography

Font name: Cronos

Font weight: Semibold

A

K

B

Font weight: Regular

a

i

%
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Typography Is a powerful brand tool that
distinguishes the UAE government brand o

and adds visual meaning to communication
materials. Ultimately, the aim Is to establish
logical hierarchies that are clear and legible
for the audience to read and understand.
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Primary Typeface

Univers is a timeless neo-grotesque sans-serif typeface family.
It was designed by Adrian Frutiger and released by Deberny
and Peignot in 1957. The type family is versatile and rich in its
weights, allowing for high legibility and contrast in typographic
hierarchies in both Arabic and English.

“In the UAE, our aspirations are high... Our opua lilelbi caljlodl  Sa”
motivations are high... More importantly, UT =l oo romj_”g adle mg
our government is flexible and proactive... il cla4q ..aualiwlg aipo liioga
and our team of talented professionals is o

"atlgguoll jaa le liloc (§)ag

responsible and dedicated to our goals”
—His Highness Sheikh Mohammed bin Rashid Al Maktoum o0gia0 JI aubily ¢p 2010 Anidl gowdl Linlo—

Univers Next Pro Bold

Univers Next Pro Light Univers Next Pro Regular

chbwppubwinaiaaaaul chbpwdiwjiaraaaaaal iebbywpdivnjiaasaadiaal
9876543210sgmypJuel@guag 987654321085 gaypdul@gug 9876543210 ¢sgmypdul@ua
ABCDEFGHIJKLMNOPQRST ABCDEFGHIJKLMNOPQRS ABCDEFGHIJKLMNOPQRS
UVWXYZabcdefghijklmnop TUVWXYZabcdefghijklmn TUVWXYZabcdefghijklm
grstuvwxyz opgrstuvwxyz nopqrstuvwxyz

Keep in mind...

Always use Arabic numerals (keyboard English) to display numbers in
both languages.
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Primary Typeface
Application Examples

,_”,_ljjﬂl WL bll

GROUND FLOOR

é Pressroom

ol clll aaye

Lifts
acln oll

Reception
Jleaiudll

aanyll 7'

Lobby

&y iboll
Library

olio 8)ga %

Restroom

T—

Page
Title

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit,

g elit, sed diam nonummy nibh euis-

Typefaces | Typography Principles

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

Today, the UAE I1s more prepared ! !
for the future... More optimistic
about our future generations...

His Highness Sheikh Mohammed bin Rashid Al Maktoum
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Formal Pairing

Cronos Pro and AXT Manal may also be used to
complement Univers to add a sense of formality
and establish a more direct association with the
UAE government brand.

Cronos Pro (Latin) and AXT Manal (Arabic) are
counterparts and are always paired together;
this pairing is used for federal wordmarks and
on official stationery such as business cards,
stamps and document footers.

“IN THE UAE, OUR ASPIRATIONS ARE HIGH... OUR
MOTIVATIONS ARE HIGH... MORE IMPORTANTLY,
OUR GOVERNMENT IS FLEXIBLE AND PROACTIVE...
AND OUR TEAM OF TALENTED PROFESSIONALS IS
RESPONSIBLE AND DEDICATED TO OUR GOALS”

—His Highness Sheikh Mohammed bin Rashid Al Maktoum

Liaosg .58 Lilatkei Oihledr 27
4 p0 Like oS> O I3 p0 ea¥Wig .. 2 dle
-8 e Lidee 3,99 LiSlelasy . adliuly

" A gl

AXT Manal Bold AXT Manal Black

Keep in mind... &&Jaubuauzwjjba’cccaagi tdaaa‘,.a‘,.a‘,.z‘,.u;,sa'cczaa‘,,i

Do not use Cronos Pro and AXT Manal for body text;
these typefaces are best used for titles, headlines, and
captions.

Tip!

Use Arial as an alternative font for Univers, Cronos
Pro or AXT Manal when needed.

9876543210434;0?‘5&@&'&

Cronos Pro Semibold
ABCDEFGHIJKLMNOPQRSTUV

WXYZABCDEFGHIJKLMNOPQR
STUVWXYZ0123456789

9876543210 520p0Hp0¢

Cronos Pro Bold
ABCDEFGHIJKLMNOPQRSTUV
WXYZABCDEFGHIJKLMNOPQR
STUVWXYZ0123456789
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Formal Pairing Examples

Typefaces

Dubai, United Arab Emirates . =l! du yall el yLa¥! ¢ 15 PO. BOX 123456 .. o * TEL +123 456 7890 czila * DIR +123 456 7890 ,ilis

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

Bl A yatl Sl yla ¥
#1)9— pu—tne 93— 35139

(=
)

HINSZIIN
S

CERTIFICATE OF PARTICIPATION

Offer my sincere appreciation to
Dr. Ahmed Abdulla

On completing the Government Excellence Program appreciating his national
efforts, and wish that he will be an honorable example for all citizens.

Fatima Safwan
HEAD OF COUNCIL GOVERNMENT DEPARTMET

www.moca.gov.ae

4.13‘..\.'@ o |
2 S ohr (R S e

AHMED ABDULLA

Director of Strategic Communication Unit

ahmed abdulla@moca.gov.ae

TEL +9714314005 Caila * DIR +97143145580 yiula

DUBAI, UNITED ARAB EMIRATES 3l | &g yall el sLa¥l 33 PO. BOX 213000 .. 0
b WWwWw.moca.gov.ae
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The following typography principles
help to provide a quick reference for
maximising legibility and readabllity.
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Hierarchy

Establishing logical visual hierarchies is one of the

core functions of typography; it clarifies structure and
helps readers identify the priority order for reading and
understanding content. You can use tools such as size,
weight, colour, contrast and spacing to create hierarchies
that communicate your message effectively.

The Title

When all text blocks are treated similarly,
with the same font size, weight, colour,
alignment...things get a little confusing.
Does every component have the same
level of importance? Is nothing a subset
of anything else?

A Subtitle

Without clear hierarchies, you would not M

be giving the reader useful information Th e Tltl e

to help them understand the structure of

our content. It's good to think of hierarchy in terms of how
you want to guide the reader’s eyes. Where
do you want them to look first? Where do you
want them to look next? Type is a terrific tool
to communicate logically.

A Subtitle

Clearly differentiating between text blocks
helps readers navigate. Everything is
clear, everything is in its place.

Typography Principles

Body Text

Two of the most important factors when it comes to
body text are legibility and readability. So Arial is used
instead of Cronos Pro or AXT Manal for body text in
both Arabic and English.

Headline

More stylised fonts surely have their use.
But using such fonts for body text can get
a little too much to read seamlessly.

Some typefaces just get too burdensome
to read in longer formats and smaller
sizes. Keep it simple, and keep it clear.

Headline

Body text, in most cases, is there to
be read by someone. So, function
criteria become essential: legibility
and readability.

Univers and Arial are clean sans-serifs
which are easy for the reader to see,
read and comprehend.
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Leading

A comfortable white space between each line gives the
text room to breathe. Leading should be set tight, but
not too tight. Too little space between each line makes
it difficult for the eye to track from one line to the next,
and too much space makes the text seem disjointed and
more difficult to read.

When lines are not clearly
separated and they are
crammed together, it
becomes difficult to read
and easy to skip a line or
read the same line again.
With time, it can become
painful and irritating.

When lines are too far apart,
Comfortable leading helps
readers follow your text without

the flow of ideas from one

word to the next and one
sentence to the next begins

to feel disjointed.

much strain on their eyes.

The trick is to always aim for
legibility and readability; lines
should not compete with
other lines for space, and they
should not be so far apart that
they might be understood as
separate text blocks.

Typography Principles

Alignment

Text is easier to read when spaces, words and letterforms are
even. Aligning text with the direction of reading maximises
readability and is preferred over justifying, especially for longer
forms of text.

X
Justified text creates
rivers of white space
in your paragraphs.
Additionally, it makes
characters, words,
and sentences look

disjointed and uneven.

Aligning your text with the
direction of reading maximizes
its readability: It reduces
strange spaces between
letters and allows the reader
to identify words and process
sentences more naturally.

Visual Identity Guidelines for UAE Federal Government Entities | 42



Federal Ministries | Brand Elements

Colours

PANTONE® PANTONE® PA
COOL GRAY 11 CP 8960 C 186
Iron Gold UAE

® ®
Tl pmﬂf’“‘e
Silver 215 5 \ue
Sapph“e B
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When used appropriately, colour is one of
the most efficient ways to make sure that
all government entities deliver a cohesive,

consistent federal image.

Secondary Palette Examples
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Primary Colour Palette

TR ED

. l i.!!'

White R G B C M Y K
Purity, Openness, Peace 225 225 225 00 00 00 00

The design language utilises a lot of white space (60% or more
in most cases). Silver and Iron occupy around 15% of the design
space each, and gold around 5%.

Primary Colour Palette

Silver Pantone R G B C M
Vision, Balance, Wisdom 877 C 198 198 198 00 00 00 30

Iron Pantone R G B C M Y K
Strength, Courage, Growth Cool Grey 11CP | 65 64 66 00 00 00 90

Gold Pantone R G B C M Y K
Prosperity, Sophistication, Excellence 8960 C 182 138 53 17 38 83 22
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Secondary Palettes

Additional colours may be introduced to support the
design in subtle ways, like bringing focus to design
elements such as buttons or highlights. Remember to
use only one of the three colour palettes—never mix!

Sapphire Blue

Pantone 2154 C R G B C MY K
Pantone 2196 U 0 75 185 100 70 00 00
UAE Red

Pantone R G B C M Y K
186 C 200 16 255 00 100 85 06
UAE Black

Pantone R G B C M Y K
Black C 0O 0 O 10 10 10 100
UAE Green

Pantone R G B C M Y K
348 C 0 13261 96 02 100 12
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Secondary Palettes Examples
all = 10:30 AM 100% (-

Lorem ipsum dolor

sit amel

Lorem ipsum

—— 100 Dolor sit
Amet dolor

—t-81
—T— 68 Lorem
16 || Lorem ipsum dolor sit amet
—T— 34

16
—0

13.4 30
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Photography
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Photography plays a key role in bringing
communication messages to lite, helping
to resonate with the relevant audiences.

This chapter clarifies how to capture the

federal ministry’s brand using powerful

Images and photography.
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! People Photography

Finding the humanity in our stories helps
us connect to our audiences in powerful
ways. As ministries, our photos capture
e best of our community and portray
r values, culture and responsibilities.

ederal Government Entities | 50




Federal Ministries | Brand Elements Approach

People Photography

Strength and Authority Trust and Warmth Openness and Diversity
Expertise Exchange Different generations
Confidence Unity Various backgrounds
Reliability Community Authenticity

Intelligence Assurance Collaboration

Directness Positivity Emotivity
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Landscape and Culture

Landscape and cultural photos can elevate the
ministry’s message, especially when they are relevant
to the subject matter. These photos portray the UAE’s
elegance, cultural richness and advancement.

Approach
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Landscape and Culture

Craftsmanship and Tradition

Mastery
Intricacy
Uniqueness

Nature and Heritage

Richness
Pride
Openness

Vision and Modernity

Innovation
Development
Infrastructure
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Whether photographing people or
landscapes, the following principles
make It easler to produce or choose
quality photos that complement and
elevate the ministry’s messages.

Lighting

Subject and Setting
Composition

Treatment

Meeting Room Photography

Selection Checklist
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Lighting

Use natural light to capture the subject matter as
realistically as possible.

When it is necessary to use flash photography
(e.g. indoor shots), diffuse the flash to soften the
harsh, concentrated bursts of light to create a
more even and flattering light on the subject.

Natural or diffused light

Natural highlights and shadows

o

Principles

Exaggerated highlights and shadows
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Subject and Setting

When photographing people, always aim to
capture genuine moments that do not feel
posed or contrived.

Object shots or the setting can (and should)
be used in a supporting role when possible.

Genuine expression

Front-facing or profile

Approach | Principles

Facing away
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Composition

Ensure that all images are clear, clean and
comfortable to look at, maintaining balance
and symmetry to ensure that each photo is
visually harmonious.

It is good practice to ensure that all the
elements in a photo are necessary for the
idea or story you are delivering.

Comfortable angle

Uncrowded composition Crowded composition
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Treatment

As a general rule, it is always better to start
with excellent quality images that require no
(or minimal) manipulation.

No manipulation

In-focus

Principles

Heavy manipulation

Out-of-focus
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Meeting Room Photography

Be sure to meet these standards when taking
photos or videos in meeting rooms.

[] The UAE floor or table flag is neat and in
good condition.

[[] The light source is aimed at the subject, not
shining from behind them.

[[] The backdrop is appropriate, displaying
official portraits in the correct order.

[] The desktop is free of clutter, only
displaying the appropriate and necessary
items. ‘
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Photography Selection Checklist

To select the right images and plan your photo shoot,
consider these questions to ensure that your selection
is as powerful and relevant as it can be:

[] What is the message | wish to communicate, and
how can photography elevate my message and
deliver it more effectively?

[] Is the photo that | selected compatible with the
message, and does it complement the overall
design?

[ Are there any unnecessary elements in the photo
that | can remove?

[] Does the photo feel fake or genuine?

Tip!

It is always a good idea to consult or hire a professional photographer
when possible and avoid using stock images.

[1 Is the photo cropped in the best way to emphasise
the subject matter?

[] Does the photo represent our community at its
best and most authentic?

[] Is the subject matter culturally sensitive, and
are people wearing respectable clothing and are
Emiratis wearing the national dress code?

[[] Do I have the licensing and rights for the photos
['m using?

Approach | Principles
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Pattern
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The pattern Is as a graphical element that

can be used to add visual interest and I
dynamism to federal ministry designs and
further differentiate branded materials such

as notebooks, envelopes and giveaways.
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Inspiration

More than just a traditional palace, Qasr

Al Watan is an exquisite architectural
masterpiece that showcases Arabian heritage
and artistry. It combines the rich culture

and history of the UAE with the country’s
craftsmanship and high ambition.

Insppiagioon || Applications
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Pattern Element

The pattern element is an intricate design that may
be used in a specific way: It is placed cropped on the
edges of various items, which can result in a variety
of forms for various page proportions.

The pattern can be applied using three different
colour variations, and may only be used on specific
applications.

e

Pattern Application Items:

e Stationery items.

e Gift items.

e Books and publications.
e Packaging items.

e Digital displays.

Gold on white Gold on iron

Applications

White on gold
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Pattern Misuse

While ministries have the freedom to use the
pattern in a variety of ways to elevate their
designs, some applications are strictly prohibited.

UNITED ARAB EMIRATES Bl Al Y
MINISTRY OF CABINET AFFAIRS SN

alilie e
iy | JLai ¥ 3,00 ke

AHMED ABDULLA

Director of Strategic Communication Unit

ahmed abdulla@moca govae

TEL+9714314005 5La * DIR +97143145580 »alia

AB EMIRATES 5 1231 3 pall )Ll 2 PO, BOX 213000 .o 1o
www.moca.gov.ae

Do not use the pattern on any official Do not use the pattern with the ministry Do not place the pattern element on its own, Do not crop the pattern in a way that
stationery such as letterheads, business logo on the same page. You may place the and do not show the pattern element without exposes the core star in the centre of the
cards or email signatures. pattern on the back side if there is no logo cropping it properly. pattern element.

on it.
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Pattern Application Examples

(&)

= Ve
e =
T

v

= 2
P

¥

Applications

e1)) g (pilona (95t 35159
MINISTRY OF CABINET AFFAIRS
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Brand
Applications

While the previous section covers the elements of the
visual identity, this section clarifies how these elements
come together to bring federal ministry brands to life.

It is crucial to produce a ministry’s official materials,

such as stationery and stamps exactly as specified in the
guidelines. However, when it comes to a newsletter or an
Instagram post, there is more room to be creative, and the
guidelines act as a reference to the design language.
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Stationer

Essentials

Branded Collateral
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Stationery

Essentials

Email Signature Misuse

Business Card

Letterhead

Envelopes

Compliments Card and Folder
PowerPoint and Presentations
Office of the Minister Stationery

Minister of State Exceptions
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! Email Signature

o o B~ WwN

A

Desktop

Baseline grid height: 20 px.

Mobile
Baseline grid height: 18 px.

Disclaimer

e Body Text: Silver.

e Highlights: Red.

e Arabic: Regular 12 pt.
e English: Regular 10 pt

English Text Arabic Text

Regular 22 pt all caps. Regular 27 pt.
Bold 17 pt. Bold 17 pt.
Regular 17 pt. Regular 17 pt.
Regular 10 pt all caps. Regular 15 pt.
Regular/Bold 17 pt.

Regular 14 pt/gold.

Keep in mind...

Regular/Bold 22 pt.

98 px

Email signatures are always bilingual, using the font Arial for both
body text and signatures in both languages.

FIRST NAME LAST NAME

Designation
Department

Tel: +971 4 123 4567 :aila Entity Website

Essentials | Office Items | Branded Collateral

SN A Y Ay
Cualall

)

Dir:+971 4 123 4567 . il

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS
GENERAL SECRETARIAT OF THE CABINET

Bl i pat I S sLa ¥

S0t pudons 039t By
129 pu ot &_ala M A SL ¥

[BANNER IMAGE]

From s
iy sel e s 4l i Leie e pilan g (5 iU LISy i IV i 1 o Uiy iy SO A0 5 O S5l (rn 3 Al 5 (il a2l gy il 5 3
A ) Ao lonall IS m yny G s 5 5 L il Jud sl Ll (s Ll JISEYH (0 Sy Ll pm st 500 A0l o ool gf s ol 1y To .
Disclaimer.
This message contains confidential information and is intended only for the addressee. If you are not the addressee you should not disseminate, distribute or copy this e-mail. Please notify mail@r
by mistake, delete this e-mail from your system. E-mail transmission cannot be guaranteed to be secure or error-free as information could be intercepted, corrupted, lost, destroyed, arive late or in
liabilty for any errors or omissions in the contents of this message, which arise as a res ult of e-mail transmission. If verification is required please request a rd-copy version. :
Subject
4 Sl an) JsY e
FIRST NAME LAST NAME
]
-

Designation

5 5 Department

Dir: +971 4 123 4567 : »-ile
Tel: +971 4 123 4567 <

6 I www.website.gov.ae

‘GENERAL SECRETARIAT OF THE CABINET 133531 et Al a 31 ASLAY1

UNITED ARAB EMIRATES Bl A pad Sl
MINISTRY OF CABINET AFFAIRS 1338 e D338 3,135

ultof erm

erfication is required please request a rd-co
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Email Signature Misuse

X X X
S A J5Y) any) W puwdl Jodll ol S a¥ J Y anl
FIRST NAME AND LAST NAME FIRST NAME AND LAST NAME FIRST NAME AND LAST NAME
Al Ol gindlfuaiall ol glgisll/Liniall Job Title ikl ) siallfuaiall
5 i1l sl i 851201/ )| Authority or Entity 3 _yilall/auwsl)
Do not recolour the text or any other elements. Do not use fonts other than Arial. Do not rearrange the text or realign languages.
X p . X X
S ) ISV ansY) Tel:+o71 4 123 45678 DIR: +971 4 123 4567 -2 Tel:+0714 1234567 s DIR: +971 4 123 4567 e
= www.mocaf.gov.ae Www.moca.gov.ae
FIRST NAME AND LAST NAME
il O il cuaial o R R e o e soans
3}\4&\/?...&!\ GENERAL SECRETARIAT OF THE CABINET 133 9m | udnt dala 31 2L a1

Do not use one language for the email signature; it must Do not resize the logo or alter its proportions. Only use the primary (winged) logo: Do not use other logo
always be bilingual. arrangements.

Tel: +971 4 123 4567 s DIR: +971 4 123 4567 : il
www.moca.gov.ae

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

ool Ay yadl S La N
#1205 et 09— 85139

Do not use the single-colour or wordmark logo variations.
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Business Card

e Only use an individual's first and last names on the
business card. Full names may only be used for the
Minister and Director General.

Titles and honorifics (e.g. Dr.) may be added to the
business card holder’'s name where applicable.

e The appropriate website URL must be used.

* Do not use printing methods other than specified.

1 AXT Manal Bold 25 pt.
AXT Manal Bold 12 pt.
Cronos Pro Bold 11 pt all caps Gold.

Cronos Pro Semibold 9 pt

o o A wWwN

Cronos Pro Semibold 7 pt.

English: Cronos Pro Regular 7/8 pt | Arabic: AXT Manal Regular 10 pt.

Essentials | Office Items | Branded Collateral

1.2 cm

)
O
/

5cm Syl
19— e O93—a 8)1H9
MINISTRY OF CABINET AFFAIRS
9cm
ey s “
4.\.!‘..1."(&.44‘3 ij“q.wﬁﬂ 1
2 ‘=_!~=3J| acd 2
FIRST AND LAST NAME B 3
Job Title -4
e-mail address
TEL +123 456 7890 _z5la * DIR +123 456 7890 ,&lea g - b
“CITY, UNITED ARAB EMIRATES 5 1=l | 4 yall D‘JLA:)” «diuall PO.BOX 123456 .oy
website URL: R )
0.6 cm
0.7 cm
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Letterhead

25cm
1.7 cm
1.5cm
UNITED ARAB EMIRATES PR (RS P ) ]
MINISTRY OF CABINET AFFAIRS 2139 u—tma (99— 5,59
5cm
Date: 12/03/2020
Document Title
To whom is may concern,
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat.
Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea . ) )
‘commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie conse- Dubai, United Arab Emirates .=l dg yall el 5Le¥! (23 P.O. BOX 123456 ..o * TEL +123 456 7890 _aila * DIR +123 456 7890 ,&lia
quat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit www.moca.gov.ae
praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.
Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
Kind Regards,
T
-
- Footer Text
SENDER NAME e Arabic: AXT Manal Regular 30 pt.
Sender Title
e English: Cronos Pro Regular 11 pt.
e Arabic and English text are aligned to the same baseline.
e Use Arabic numerals (keyboard English) for both languages.
e \Website URL: Cronos Pro Bold 11 pt.
Tip!
Ol Unted Al Enites 8 0 S 1P BOX 12456 TE 123 4567690 DR +123 567890 L0 You can use letterheads as the foundation for various applications, including reports and forms.
wwwmoca,govae i
I Tcm For continuation pages, simply use the letterhead without the footer.
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Envelopes

The logo-emblem pairing lockup scales according
to the design area of the envelope. You may add
a confidentiality strip on the flap of the envelope
when needed.

2cm

UNITED ARAB EMIRATES Sl palt S

MINISTRY OF CABINET AFFAIRS 1553 e 32535

CONFIDENTIAL )

2cm

Essentials | Office Items | Branded Collateral

2.7 cm

—

UNITED ARAB EMIRATES  (f
MINISTRY OF CABINET AFFAIRS

B 5ot a et Sl
33511 e 3932515

2.7 cm

UNITED ARAB EMIRATES (]
MINISTRY OF CABINET AFFAIRS

> PR SR TR IA)
#1353 Galns 935515
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Compliments Card and Folder

UNITED ARAB EMIRATES

il A pad | SN
MINISTRY OF CABINET AFFAIRS

UNITED ARAB EMIRATES Bt A pad Sl ¥
#1333 (Lne 93— 35059 MINISTRY OF CABINET AFFAIRS 139t Lone (532

UNITED ARAB EMIRATES  (§

r Bl dy yati Olyle !
MINISTRY OF CABINET AFFAIRS |

#1239 pu—Lane 093235059

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

A B pa ) LY
13353 o Le 35— 35135

WITH COMPLIMENTS | Sl—sa3ll o

e Apply the footer text consistently as specified on the
letterhead page (p.72).

e Primary logo size on applications: 1.7 cm

e For paper specifications, refer to p.89 or download
the template from the online portal.
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PowerPoint and Presentations

] LNITED ARAN

. . . Text-Heavy Slide
Entities are encouraged to select presentation designs

that best suit their communication needs.

Subtitle Goes Here

Paragraph Title Bullet Group Title Bullet Group Title

Cover Slide with Full Color Logo

Cover Slide with Outlined Logo

Notes

e The logo is placed in the top-left corner of the @ ’
cover slide.

e The logo must not be used on inner slides.

¢ |nclude social media handles on the last slide.

Cover Slide with Full Color Logo
SECTION DIVIDER

Presentation Subtitle

Half Image Single Image

Subtitle Goes Here Subtitle Goes Here

87% 77% 99%

Thank you
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Office of the Minister Stationery

A minister’s office may produce its own branded items,
limited to letterheads, envelopes, folders, compliments
cards and stamps. These items are restricted and are only
to be used by the minster.

ey
pat et

Letterheads Envelopes Folders

May be used as the foundation for various
applications, including reports and forms.

For continuation pages, simply use the
letterhead without the footer.

Compliments Cards
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Minister of State Exceptions

In general, ministers of state who are affiliated to specific
ministries must adhere to the ministry guidelines for
creating all branded materials. The business card and email
signature are the only exceptions, where the cabinet logo is
used instead of the ministry’s.

Alatt gty Jo¥! !
(S)b's-"cwl)d 93 y)g

FIRST AND LAST NAME

Minister of State for (Ministry Name)

e-mail address

TEL +123 456 7890 cz3la * DIR +123 456 7890 yiles

Dubai, UNITED ARAB EMIRATES 5=l iy yall il yLe¥ o 23 PO. BOX 123456 .. m
y www.website.gov.ae

£1)38 pulone
THE CABINET

Keep in mind...
The ministry name must be included in the job title.

The Cabinet logo is used on minister of state business cards and email
signatures; the ministry logo is used in any other cases.

Essentials | Office Items | Branded Collateral

— X
FIRST NAME LAST NAME S ¥ ISV Yl
Designation uaiall
Department —
Tel: +971 4 123 4567 :aila Entity Website Dir:+971 4 123 4567 : ) il

UNITED ARAB EMIRATES  ({
THE CABINET

o A pa Sl sLa ¥
15831 pudane

[BANNER IMAGE]

sl g ym Al s gy in sl (e (5 i 28 L e (on G515 sy SSOY1 A ) 0ia

1 n S L 3 55 55 SRS U s« y )l &k o= mail@mofa govae

iy seld e ey i Lie e pan &

Disclai
This n sssaqe contains confidentialnformatin and s tendad anyfor he addressee. I youare not he adressee you shoud ot disseminto i o coy his el Plecso nolfy mall@mofa govae immediaely by e-mal. If vouhavereceved this -l
by m o be could be intercepted, corrupt destroyed, artive late or incomplete, or contain viruses. MOFA-GS therefore does not accept
\ab\\yf any quired please request a rd-copy
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I Stationery

Off I Ce | te m S Employee ID and Name Badge

Stamps
Barcode Sticker

Meeting Room Items
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Employee ID and Name Badge

UNITED ARAB EMIRATES (
MINISTRY OF CABINET AFFAIRS

i A pad S sLa ¥
o3I pu—tone 093855059

k‘ Al ?‘mb d}i)“ ?“'m

L ) o
—{ FIRST AND LAST NAME
—{ Job Title
_{ 1234567: ik sl 80
B

8.5cm

Employee Card Front

alllauc 20al
Ahmed Abdulla

Employee Name Badge

Used only for customer-facing employees.

wo $'g

Essentials | Office Items | Branded Collateral

L1000 alae 05558 ) 35 el (g5 Ay pa3 A3l 038

123456 0=, o el (o diadl ode e ) diall Jla 3
28I Jlad¥) g Basiall A pall LYl ¢

This identification card is property of the UAE Ministry of
Cabinet Affairs.

In case this card is found, please mail it to p.o. box 123456
Dubai, UAE or call +123 4567 7890.

Employee Card Back

1 Arial Regular 12 pt Gold.
Arial Regular 7 pt Silver.
Arial Regular 8 pt all caps Gold.
Arial Regular 6 pt Silver.
Arial Regular 7 pt Black.

o o~ W N

A: Arial Regular 8 pt Black.
E: Arial Regular 7 pt Black.
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Stamps

Official Stamps

—_

AXT Manal Regular 9.8 pt Black.
AXT Manal Regular 11.5 pt Black.
Cronos Pro Regular 6.2 pt Black.
Cronos Pro Regular 5 pt Black.
AXT Manal Regular 9.8 pt Black.
AXT Manal Regular 8 pt Black.
Cronos Pro Regular 5 pt Black*.

Cronos Pro Regular 4.5 pt Black.

© 00 N oo o A w N

Cronos Pro Regular 5 pt Black.

3.5cm

¢ Ink may be red or green and stamps may be

numbered.

e Do not use the ministry logo and only write

the name of the ministry.

e Use the official font pairing for stamps.

*Used for entities with multiple departments,

determined according to business requirements.

Office Items

N 5 .
it B gg dmialld)lyy piie 2 ¥

2:’ N ‘” {)‘31‘ 3)‘.1! TO BE OPENED BY ADDRESSEE ONLY
: @JL‘J‘

ol
™~ URGENT J—>le
:@sjﬂ‘

J
~ N
d_mY‘?M_"uu‘p_? A JLLI 2yl gaTt 310
ORIGINAL RECEIVED - RYPEnY -

_ N

S P pR—] R 1L g s—
CONFIDENTIAL HIGHLY CONFIDENTIAL

Office Stamps (optional)

Stamp width: 6 cm.

Keep in mind...

Ministries are encouraged to use the official stamp and avoid
producing separate stamps for its departments.
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Barcode Sticker

Ll el 0ygd 2 3305y
MINISTRY OF CABINET AFFAIRS.

NMANNID A

21123456789

Essentials | Office Items | Branded Collateral

#1259 e O93—2 85059
MINISTRY OF CABINET AFFAIRS

21123456789

- /

Keep in mind...

Barcode stickers help identify items and supplies that
belong to the ministry. Do not use the emblem on barcode
stickers—only the wordmark.
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Meeting Room Items

.- Bo—

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

Bt A patl O yLe Y
2 e el0193—4 5519

#1339 gm0 O93—5 35139

#1330 e g3 F 313y
MINISTRY OF CABINET AFFAIRS

MINISTRY OF CABINET AFFAIRS

Keep in mind...

Do not brand any other items in a meeting room, such as tissue
boxes, leather coasters, beverage cups or any other disposable items.
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I Stationery

Branded Collateral

Trophy
Gifts and Giveaways

Vehicle Branding
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l  Certificates

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS [

A T pa O Le Y
33— e 095585139

CERTIFICATE OF PARTICIPATION

Offer my sincere appreciation to
Dr. Ahmed Abdulla

On completing the Government Excellence Program appreciating his national
efforts, and wish that he will be an honorable example for all citizens.

i
Fatima Safwan
HEAD OF COUNCIL GOVERNMENT DEPARTMET

2.8 cm

4 cm

A A3 Size

e Margins: 1.2 cm.
e Border: 2 pt Gold.

e Primary logo; or horizontal if co-branding.

e Emblem width: 1.8 cm.

1 Cronos Pro Semibold all caps Gold 48 pt.

Cronos Pro Regular Silver 18 pt.

2
3 Univers Next Regular Silver 12 pt.
4

Name in Univers Next Bold Silver 14 pt.

Title in Univers Next Regular all caps 12pt.

Keep in mind...

The partner’s logo is always placed on the top-right of the certificate.

A4 Size

e Margins: 0.75 cm.
e Border: 1.5 pt Gold.
e Primary logo; or horizontal if co-branding.

e Emblem width: 1.5 cm.
Cronos Pro Regular all caps Gold 24 pt.
Cronos Pro Regular Silver 28 pt.

Univers Next Regular Silver 12 pt.

0o N o O

Name in Univers Next Bold Silver 12 pt.
Title in Univers Next Regular all caps 10 pt.

Essentials | Office Items |

@ : HAWKAMAH

CERTIFICATE OF PARTICIPATION

Dr. Ahmed Abdulla

Certificate Cover

e | eather with matte logo embossing.

¢ |nside to include matching ribbons on the corners.

Jateral

1.5cm

3cm
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Trophy

Trophies may be produced to express appreciation
and reward exceptional teams and individuals.

Ministries may select the most appropriate shape
for a trophy, by may never use the emblem (falcon)
as the shape.

The logo can be placed on the top or bottom of the
trophy, according to the space available and what is
most suitable for the overall design of the trophy.

Keep in mind...

It is important that the logo is scaled according to the shape
and size of the trophy. Always follow the logo (p.18) and co-
branding (p.27) guidelines when designing trophies.

Single ministry

Single ministry - engraved logo

Ministry with another entity

Essentials | Office Items | Branded Collateral
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Keep in mind...

Gifts and Giveaways

Consider the positioning of your entity and its target audience when
selecting gifts and giveaways. Remember to never use the federal emblem
on these items and use the wordmark instead.

P L

i Y ) g ¥
i O C AN T A '?'-‘"_’""‘"'W “”‘J J“’
i EANE 7 =

#1 | tos g2 350
MINISTRY OF CAEINET AFFAIRS
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Vehicle Branding

Keep in mind...

Do not use the ministry logo to brand vehicles. For ministry
initiatives, use the initiative’s branding instead (p.135).

Branded Collateral

#1259 e O93—2 3559
MINISTRY OF CABINET AFFAIRS

Windshield Sticker

For operational cars that require access, a sticker
may be places on the windshield using the full-
colour, bilingual vertical logo arrangement.
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Other Branded Iltems

UNITED ARAB EMIRATES Bl Byl SN
MINISTRY OF CABINET AFFAIRS 1351 G Loe 0332 33033

Greeting cards Paper bags CD cover
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Paper Specifications

Paper Stock: FEDRIGONI, CONSTELLATION,

SNOW EE 33 RASTER

Weight (gsm)

920 130 170 200 240 300
Business Cards L4
Letterhead And Continuation Sheet °
Envelopes °
Compliments Slip and Card ®
Folders °
Bags ®
Certificate Paper Cover °
Certificate °
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Publications




This chapter highlights the approach to
designing publications and showcases T
various examples of possible layouts.
The design must always complement the Newlecter
content and deliver It in the most clear and

efficient way possible.
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Production

From graphic design and printing techniques to sizes and
materials, entities are free to explore the ideal production
solutions within their budgets to meet their objectives.

Keep in mind...

The ministry logo is used only on the book cover. If inner pages
needed branding, use the ministry name in the running headers
instead.

Page Layout | Publication Design

Page Layout

When designing editorial materials, following a grid system
helps to guide how information is divided and arranged on

the page. This presents content in a neat layout and makes
the content easier to follow and understand.

The size of the grid depends on the page size, information
density and the layout that works best for the design.
Regardless of the grid size, always maintain margins from
all edges to give the content room to breathe.
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Ministry Brochure

Cover Design

The cover of a ministry brochure contains several key components.
This example shows some recommended styles for an A4-sized cover.

1.7 cm

) UNITED ARAB EMIRATES
| MINISTRY OF CABINET AFFAIRS

BROCHURE SAMPLE
HEADER

Brochure
sample
subtitle and
description.

DECEMBER 2020

wwnuwebsite govae

15 mm

25 mm
A Logo

e Horizontal, single-language logo corresponding to the brochure’s
language, placed in the top-left corner of the page.

e Keep a clear space below the logo, equal to the emblem height.
g Headline

e Main: Univers Next Light 48 pt size, 48 pt leading.
e Sub: Univers Next Regular 16 pt size, 42 pt leading.

Ministry Website URL

e Cronos Pro Regular 11 pt size.

Inner Spreads

NET SALES.

DONEC CURSLS AUGUE I M| CURSUS,WTAE TINCIDUNT

THERE ARE MANY VARIATIONS OF PASSAGES

THE STANDARD CHUNK OF LOREM PSUM USED SINCE

CONTRARY T0 POPULAR THE BELEF

DONEC CURSUS AUGUE N M| CURSUS,WTAE TINCIDUNT

CONTRARY T0 POPULAR BEIEF

THERE ARE MANY VARIATIONS OF PASSAGES

CONTRARY T0 POPULAR BELEF

Publication Design

For inner pages, create a dynamic grid to produce a variety of layouts
that best suit the content of the brochure.

2016

225015

2215

225815

22515

223815

2257815

2250815

2255805

2017

225015

2225815

225815

22515

2235815

2257815

2250815

2285815

2018

22505

222515

225815

2255

235815

2257815

2250815

225815

Annusl Repart

Lorem Ipsum
— DOLORSIT

ﬁ +30m @ 420 ne

suspinpssEsTO
ooLon purar

suspanorsseusTo
oowon runan.

o A
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DL Leaflet

Cover Design Inner Spreads

For inner pages, create a dynamic grid to produce a variety of layouts
that best suit the content of the leaflet.

The cover of a ministry leaflet contains several key components.
This example shows some recommended styles for a DL-sized
cover 99 x 210 mm).

1.2cm

—

A AT oF CABNET ArrARS 3.3cm

C UAE Government
Strategy

Developing the government services

[1.4 cm

1.4 cm
Logo

e Horizontal, single-language logo corresponding to the
brochure’s language, placed in the top-left corner of the page.

e Keep a clear space below the logo, equal to half the emblem
height (7 mm).

Content Area

e The main content area is placed in the middle of the layout and
may be a full-bleed image which can go beyond the margins.

Headline

e Main: Univers Next Regular, 20 pt size, 20 pt leading.
e Sub: Univers Next Regular, 12 pt size, 14 pt leading.

NOVEMBER 2020

Lorem Ipsum
____DOLOR SIT

laut alit qui adiatet dolupturibus acerchit, estis por-
10 occusam hitistendio. Et ipsum sa voles dolorro
repelitatem laboremaquos nullabore prest voluptat
experi aspita dipsaectem eationetur, to to opta-
quidita quis asition cus rendit voles atis dendam
rendemporrum nonsera nam, cumquia tiumqui
ut fuga. Nequati orrorep ellabores atust, ut ut ab-
orese officiae verehen imaximintota pra nectur, sit
oditate moluptiate autatent quidus estisaue alic te:
custi cuptas nonsedipsam que simpore, quasitatis
raecae et in persped ut am imodi officiae qui blaut

SUSPENDISSE JUSTO
DOLOR, PUNAR.

SUSPENDISSE JUSTO
DOLOR, PUNAR.

Itis

Lorem Ipsum Dolor
Sit Astum

PAGE SUBTITLE UNIVERS NEXT
REGULAR ALL CAPS 10/14PT

UBTITLE
INFORMATION COMPANY

Itis a long established fact that a reader will be
distracted by the readable content of a page when
looking at its layout. The point of using Lorem
CREATVITY e
COMUNTY s

FINSHED e
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laut alit qui adiatet dolupturibus acerchit, estis por-
o oceusam hitistendio. Et ipsum sa voles dolorro
repelitatem laboraemquos nullabore prest voluptat
experi aspita dipsaectem eationetur, 10 to opta-
quidita quis asition cus rendit voles atis dendam
rendemporrum nonsera nam.

nullabore prest voluptat experi aspita dipsaectem
eationetur. laut alit qui adiatet dolupturibus acer-
chit, estis porro ocousam hitistendio.

SUBTITLE
INFORMATION COMPANY

Itis a long established fact that a reader will be
distracted by the readable content of a page when
Iooking at its layout. The point of using Lorem
CREATMITY

COMUNTY  —

FNISHED
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Books

Cover Design

The cover of a ministry book contains several key components.
This example show some recommended styles for page size of
23 x 31.7 cm (slightly bigger than an A4).

4 cm
Lorem Ipsum
Dolor Sit
[ 1cm

2.5¢cm

A Logo

e Horizontal, single-language logo corresponding to the book’s
language, placed in the to-left corner of the page.
e Keep a clear space below the logo, equal to half the emblem
height (7 mm).
B Content Area

e Main: Univers Next Light 48 pt size, 48 pt leading.
e Sub: Univers Next Regular 16 pt size, 42 pt leading.

Page Layout | Publication Design

Inner Spreads

For inner pages, create a dynamic grid to produce a variety of layouts
that best suit the content of the book.

My arCSBindc AT & The i s R

Lorem Ipsum Dolor Sit

of a page when looking at its layout. The point of using Lorem lpsum is that it
has a more-or-less normal distrbution of letters, as opposed to using ‘Content
here, content here'

packages.
01 02
LOREM IPSUM LOREM IPSUM

THERE ARE MANY VATIONS OF PASSAGES | THERE ARE MANY VATIONS OF PASSAGES.
OF LOREM IPSUM AILABLE OF LOREM IPSUM AILABLE.

Lorem Ipsum Dolor Sit

It is @ ong established fact that a reader will be
distractod by the foadable content of a

Itis a long established fact that a reader wil be distracted by the  LOREM IPSUM DOLGR IR AT
readable content of a page when looking atits layout. The point of “ONSETEVER ADIPSEING ELT
using
of letter.

Itis a long established fact that a reader wil be distracted by the
readable content of a page when looking at s layout, The point of
using ith

of letters, a5 opposed to using “Content here, content here’, making | R PSUM DOLOR SR AMET,
itlook packages

There are many variations of passages of Lorem Ipsum available,

‘Agnimet invenimil imenis vloriates ressin re natus, seque essinctur
Tatet reparitaut 160 ocous asperundam et e0s eatur adi duciatur?

in Jhict attay
porem volorae. Imus aut et quas ut voluptatur?

3 2

Tip!

For books where the logo does not have to appear on the cover (e.g. children’s
books), you can place the wordmark logo on the bottom-centre of the back cover.
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Newsletter

The newsletter should cater to the ministry’'s requirements
in terms of content. However, there are several essential
components to always include:

A Margins and grid
* Always create margins to allow for some clear space around the
design area.

e Divide the design area into a six-column grid.

B Logo
® Place the full-colour logo in the top banner and align it to the left
of the grid.

e Remember to use the appropriate logo (e.g. to match content
language).

* In cases where there are coloured backgrounds instead of
white, remember to use the white single-colour logo on
dark backgrounds and the black single-colour logo on light
backgrounds. Please refer to p.22 for more details.

c Content Area

This is the area where there is most freedom for creativity; follow
the grid to create layouts that best represent the content.

D Footer

Create a banner at the bottom of the newsletter to include relevant
information and links, such as the ministry name, social media
accounts, website URL, contact information, privacy policy...

Tip!

You may break out of the grid to use full-width images in your design.

s LOREM
IPSUM DOLOR
SIT AMET

LOREM
IPSUM DOLOR
SIT AMET

Utenimad minimveniam quis nostrud

OREM
IPSUM DOLOR
SIT AMET

D Ainistry of Cabinet Affairs

m | Unsat

Page Layout | Publication Design
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Advertising

Advertisement

Headline
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Advertising allows UAE government entities
to Interface directly with the public and

the outside world. So, it is essential that all
entities communicate with one unified spirit
that embodies the government's values.

Advertising Principles
Advertising Layout
Advertising Examples
Main Content Area
Margins

Masthead Area

Body Copy

Footer

Adbvertising Tips
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Advertising Principles

Advertising allows UAE government entities to interface
directly with the public and the outside world. So, it is
essential that all entities communicate with one unified
spirit that embodies the government’s values.

Modernity

Our advertising carries the elegance and forward-thinking of
the UAE. Our choice of imagery, messaging and layout is clean,
harmonious and elegant.

Inclusion

The UAE is wonderfully rich in its cultural diversity, and our
communication creates an environment where people from all
walks of life can feel a sense of belonging.

Types of Advertising

e Safety and public health.

e Environment, water and energy.

® Promotion of government services and products.

e Tourism.

e Awareness of government initiatives, programs, and strategies.

e Sponsorships and events promotions.

Principles

Empathy

We are considerate of our audience’s experiences and how our
language and communication can impact the way they absorb
and respond to our messages.

Objectivity

We always aim for accuracy in the presentation of all facts,
statistics, comparisons and other arguments, and ensuring that
all statements and claims included in the advertisements have
sufficient proof.

Environmental Responsibility

We always consider the impact of the production and
dissemination of our materials through the most appropriate and
responsible means.

Keep in mind...

Avoid advertisements for religious events and personal
congratulations and condolences—unless directed by the UAE
Government Media Office.
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Advertising Layout i

J UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

The layout of an entity’s advertisements has
six main components: Together, they ensure
consistency, build familiarity, and help entities
to resonate with the relevant audiences.

Advertisement
Headline

1 Margins (clear space).

Masthead area (logo).

Main content area (main message).
Grid (alignment).

Body copy (supporting content).

oD o~ W N

Footer (contact information; social media and website URL).

Lorem Ipsum

5 ............... Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat. ullamco laboris nisi ut aliquip ex ea commodo consequat.
[ ¥ ©) @ uacgov www.website.gov.ae
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Advertising Examples

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

Advertisement

Headline

Sub-headline

www.website.gov.ae

@ S

Advertisement Advertisement

Headline Headline e
Advertisement

Headline

Sub-headline

Lorem Ipsum

.................... s G0 s @

Black and white text A4-sized advertisements Digital banners Out of home
advertisement
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Main Content Area

nnnnnnnnnnnnn UNITED ARAB EMIRATES
T o et A MINISTRY OF CABINET AFFAIRS

This is the first thing the audience sees. The
area contains an image and a short message
or a headline set in larger font sizes.

Advertisement
Headline Advertisement
= T Headline

Sub-headline

In some cases, text-only advertisements may
be produced, without any images.

YOO -

UNITED ARAD EMIRATES Lorem Ipsum Dolor Sit .
MNISTRY OF CABINET AFFAIRS
REGISTER TODAY

Lorem Ipsum : Advertisement
Dolor Sit Headline

REGISTER TODAY

(w% UNITED ARAB EMIRATES

MINISTRY OF CABINET AFFAIRS

Advertisement
Headline

Sub-headline

www.website.gov.ae
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Margins

Create margins equal to 6% of the page width to
give the design some breathing room.

Advertisement
Nothing should invade into the margins area Headline

except full-bleed images and solid colour banners.

& UNITED ARAB EMIRATES em Ipsum Dolor Sit
! MINSTRY OF CABINET AFFATRS

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

Advertisement
Headline

Lorem Ipsum

Dolor Sit

REGISTER TODAY

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

Advertisement

Headline

Sub-headline

Lorem Ipsum

Genimolore porum ligenet adi utem es rerum elestibus reribus.
eaquiam nihicab in perati issum, sitiam hitemol uptatur

maiores sectus imin custi dolorro vitatur sanditempor am quae WWW. We b S i te 1 gOV. ae

us ende reped es coriberum ius.

¥ © @ uaesov wwwebsite govad
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Masthead Area

Create a white banner at the top of the design to host

the full-colour logo. For coloured banners, refer to p.22 ﬁdvz:‘_tisement .
for proper the logo application on different backgrounds. _ea ne Adver_tlsement
oo Headline

lamcorpe t Vivamus et oavid o

Remember to use the appropriate logo for the language
of the advertisement, and always place it in the top-left
corner of the design area.

istiaus gul. Asnaan nc risua dolr, Cras malls consequat ado, nan blanit falls
protium st amet.

YOO r—

m Ipsum Dolor Sit “ z @ o

UNITED ARAB EMIRATES

MINISTRY OF CABINET AFFAIRS ISTRY OF CABINET AFFAIRS

Advertisement
Headline

Lorem Ipsum

Dolor Sit

REGISTER TODAY

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

Advertisement

Headline

Sub-headline

Lorem Ipsum

Genimolore porum ligenet adi utem es rerum elestibus reribus
eaquiam nihicab in pernati issum, sitiam hitemol uptatur

i sectus imir ti dol itaty diter b 1
e e e www.website.gov.ae

¥ QO wesor enebsitegovae
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Body Copy

Use smaller font sizes for body copy and make
sure it is aligned properly on the grid.

Text may be split into multiple columns, which
is especially useful when fitting large amounts
of text in restricted spaces.

Lorem Ipsum

Genimolore porum ligenet adi utem es rerum elestibus reribus
eaquiam nihicab in pernati issum, sitiam hitemol uptatur
maiores sectus imin custi dolorro vitatur sanditempor am quae
cus ende reped es coriberum ius.
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Footer
Create a white banner at the bottom of the design @m“
area to place social media icons and account handles
in the bottom-left corner, and the website URL in the
bottom-right.

Advertisement
Headline Advertisement
L Headline

Sub-headline

R

UNiTED ARAD ExATES UNITED ARAS EMIRATES Lorem Ipsum Dolor Sit

Advertisement
Headline

Lorem Ipsum

Dolor Sit

REGISTER TODAY

UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

Advertisement

Headline

Sub-headline

Lorem Ipsum

Genimolore porum ligenet adi utem es rerum elestibus reribus
eaquiam nihicab in pernati issum, sitiam hitemol uptatur

i sectus imir ti dol itaty dite b 1
SparoTEGEE, www.website.gov.ae

¥ © @ wesov Vit govae
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Advertising Tips

[71 Use the latest official social media icons.

[] Use the grid to divide body copy into columns when
necessary to maintain high legibility and readability.

[[] Text-only advertisements can be useful when the design
does not contain an image or the headline fully occupies
the main content area.

[] Not all ads must contain a footer. For example, there is
no need to include contact information on clickable web
banners.

Principles | Components | Tips

For black and white advertisements, always use the black
single-colour logo and avoid using images.

Headlines and images must always complement one
another to communicate a single, powerful message.

Always ensure that the designs and messages align with
the advertising principles.

No department or personal names should be added as a
signature on an advertisement.
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Web and Social

wiwrw gl com

) UNITED ARAB EMIRATES
B MINISTRY OF CABINET AFFAIRS

LOREM
IPSUM DOLOR
SIT AMET




This chapter serves as a reference for digital
designs and a starting point for interpreting .

the UAE government's visual identity on

digital platforms.
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Digital Logo Application

Mobile
When using the logo on digital interfaces, 36 px
remember to use RGB colours and scale 40 px [
the logo responsively—according to the 5
) ; i q luti EJ  UNITED ARAB EMIRATES
Interface size and resolution. “;/lﬁ\(‘ﬁ: MINISTRY OF CABINET AFFAIRS
\
’i‘f;d%\:\‘:‘\
36 px [
[ ——
28 px
Tablet
36 px
40 px [
UNITED ARAB EMIRATES
MRS  MINISTRY OF CABINET AFFAIRS
N
S
36 px [
36 px
Desktop
40 px
40 px I
UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS
36 px I
40 px

Keep in mind...

Always use RGB colour values as defined on p.44 for digital applications.
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Website

Each ministry’s website should cater to its own
requirements in terms of content. However, the
website must adhere to the proper logo treatment
and three essential components: e memz - e e e fngish 1 ame QU

JR) UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

A Header

Contains the logo-emblem pairing, flushed to the margins. ) LOREM
The emblem’s minimum width is 75 px, and the minimum
clear space around the logo and the emblem is 68 px from IPSUM DOLOR

all sides. . SIT AMET
l . . Ut enim ad minim veniam, quis nostrud

B Main Content Area

Displays relevant content, such as the latest news. This
component may be a slider, a media wall or any other
appropriate design solution, according to the entity’s needs.

B = — Read More —

C Footer
Includes contact information and other relevant links, such

IPSUM DOLOR

as the terms of use, privacy policy, careers, social media SIT AMET
links or copyrights.

Ut enim ad minim veniam, quis nostrud

Read More —

Ministry of Cabinet Affairs Connect ¥ © ©
C #InitiativeOfTheYear

Terms | Privacy | Unsubscribe
Keep in mind...

The standard font for federal ministry websites is Univers Next.
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While ministries have freedom in terms
of content and creativity on social media .
channels, it is crucial for all ministries to e

signal a unified online presence.

Mobile App
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Profiles

All ministries must use the federal emblem for
their display pictures on social media channels
such as Instagram, LinkedlIn, Twitter, YouTube
and Facebook.

The emblem is always in full-colour, centred on
a white background with sufficient clear space
around it.

Ministries must use the full ministry name in both
Arabic and English on the profile information.

Tip!

It is good practice to double-check whether the emblem is
properly placed and cropped.

@uaemoca

#1389 o G383
United Arab Emirates Ministry
of Cabinet Affairs

Use the full-colour emblem for official profile
display pictures.

Web | Social Media and Apps

WISTRY OF FOREIGN AFFA
INATIONAL COOPEF

Do not use the single-colour logo or any logo variation
containing the wordmarks as the display picture.
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Page Banners

On the platforms that allow for banners or
cover pages, ministries are encouraged to use
images or visuals relevant to the ministry’s
responsibilities, in line with the photography
guidelines on p.47.

Images should be ideally cropped, particularly
when they include people.

Keep in mind...

Do not use the federal emblem on banners or cover pages.

Social Media and Apps

Ministry of
Cabinet Affairs

“x e
el gl e g3l 5y

Good cropping

-

Ministry of
Cabinet Affairs

i et
el yisll Odaa B3l 3y

Bad cropping
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Posts

Always use appropriate high quality images
for social media posts. Visit the photography
guidelines on p.47 for more details.

Tip!

Ministries are free to choose the fonts that are most
suitable for their posts.

Keep in mind...

Do not include the federal emblem in social media
posts; use the wordmark instead.

cjjg Il gula o Culjly _a

Resolutions of Parliament

UAE MOCA | #1335—31 (Lo O93—a 3139

Best practices:
e Bilingual.
e High quality image.

e Wordmark instead of logo.

Social Media and Apps

#1591 (u—Lne 593235139
MINISTRY OF CABINET AFFAIRS

cjjg—Il gula o Silyly 4

Incorrect practices:

e English before Arabic.
® Low quality image.

e Logo in post.
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Wordmark

Use the wordmark instead of the logo on
social media posts. Optimally, the wordmark
would not intrude on the image and it is highly
legible and readable.

Specifications

e The Arabic name is written in full, while the English
name is written in the following format: 1. UAE 2.
Abbreviated ministry name (e.g. UAE MOCA).

e English: Cronos Bold, 32 pt.
e Arabic: AXT Manal Bold, 54 pt.

e Do not change the fonts of the wordmark.

UAE MOCA | 2135931 (L e (593—& 55139

40 px |

Horizontal Arrangement

Abbreviated ministry name in English is placed to the
left of the full ministry name in Arabic (aligned to the
bottom), placed in the bottom-centre.

Web | Social Media and Apps

#1059 Lo (93—a8)lh9
UAE MOCA

Vertical Arrangement

Full ministry name in Arabic is placed above the
abbreviated ministry name in English (aligned to the
right), placed in the top-right corner.
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Mobile App

For mobile applications, the full-colour vertical
logo may be used inside the app (e.g. splash
screen), but not as the app icon.

#ig e 093535009
MINISTRY OF CABINET AFFAIRS

The vertical logo can be used on app splash screens.

Web | Social Media and Apps

Notes Settings Camera

Clock Wallet Safari Waather

Due to App Store restrictions, entities may not use the
federal emblem as the app icon and are required to
create unique icons instead, related to the service that

the app offers.
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UNITED ARAB EMIRATES
MINISTRY OF CABINET AFFAIRS

3.4_-...11.1:1__5_‘:).-.'!:.1‘,Ln§-|
#1239 pudne H93—2 3,159

Signage




Signage helps people identity federal
ministry buildings, centres and offices;
and wayfinding helps them navigate the
space once they are inside. Follow the
guidelines In this chapter to for proper
application.

Building Entrance
Reception Desk and Lobby
Wayfinding

Road Signage
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Building Entrance

B 5ot et Sl Le
#1059 pu—tamne 93— 85159

Ministry Sign

Production Specifications

e Emblem: Cast metal with painted finish.

e Wordmark: Individual laser-cut letters,1 cm metal
with a powder coat finish to match the Pantone Gold.

Horizontal Office Sign Arrangement

Logo

e Primary (winged) logo.

e Scale and place logo according to available area.
Colours

e Full-colour logo and gold wordmark (country and ministry
names).

® You may use a black wordmark if the gold causes
technical issues (e.g. contrast with building).

Placement

¢ High above the main entrance to maximize visibility.

e Suitably fixed directly to the wall surface.

U AL g [ 1T T
T AT LA Sy Rpa )& by

Vertical Office Sign Arrangement

Keep in mind...

When two or more ministries share the same building, the logos

must be equal in size (emblem height, wordmark font size).
Do not place the website URL on external facade.

Do not divide the logo on the different facades.
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Reception Desk and Lobby

51.9cm 30.7 cm
LM AL EAARLATES | PR T ISP | UBTEN LIRS EANRITEY Bt Tgg e 1
ICRTCY e CoRT APt P Tl PO S Y MOSSTEY OF CANMET AFEMET gl s Cyglih Ky
210 cm 175 cm
Reception Desk Lobby
Logo

Production Specifications

o Emblem: Cast metal logo with painted finish. e Primary logo on a light (preferably white or wood) background.

o Wordmark: Individual laser-cut letters. 1cm metal with a * Scale and place the logo according to the available area.

powder coat finish to match the Pantone gold. Colours

e Lighting: Spot-lit from ceiling.
& sk < e Full-colour logo.

e Gold wordmark (country and ministry names).
Placement

e Reception or customer service area.

e Suitably fixed directly to the wall surface.

Keep in mind...

The logo should be installed at the reception area. If space is unavailable, it can
be installed in the lobby area instead. The logo should never go on the desk.
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Wayfinding

Using internal signage is recommended to help visitors navigate
ministry buildings. This is especially useful for large multiple-
level buildings with several departments. Ministries are free to
use icons in their wayfinding signs, and there is no need to use
the logo on signage inside ministry-owned buildings.

[
il
T té
[~ T
Fruscs Evnssmry e e
il J TT
Bnkaal
[ Y
s oo SROUND FLOGR
S o T
gl sl + Fo—
s il
(1]
acmgl
el
il
it A
L
17l
L |
sl =3
M
Building Directory Lobby Direction Signage Office/Centre Signage Floor Identification Room Icon
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Road Signage Construction Signage
Do not use the federal emblem on any road When a ministry is participating in the development of
signage; use text (set in official fonts) instead. a building, do not use the federal emblem on its own on

construction signage; use the primary (winged) logo instead.
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Events

UNITED ARAB EMIRATES
) B MINISTRY OF CABINET AFFAIRS




It Is Important to properly and consistently
reflect the UAE government’s image in
local and global events. As the ministry
logo appears alongside other logos in most
events, the co-branding guidelines on

are especially useful.

Media Briefing Set-up

Media Wall

MOU Signing

Exhibition Booths

Flags and Temporary Signage

Events Items
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Media Briefing Set-up

Use the full-colour logo (vertical or horizontal,
depending on the design), placed at the top-
centre of the podium, with enough clear space
around it. Refer to p.25 for more details about
logo treatment.

A Setup Without Screen A - -
e Podium position: Centre. ﬂ
e Flagpole position: Audience left.
B  Setup With Screen
e Podium position: Audience right.
e Flagpole position: To the right of the podium.
e Screen position: Audience left.
B p— T,
&
——

Keep in mind...

Visit the UAE flag guidelines on the online portal for more information about
flag specifications, placement and protocol.
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Media Wall

.93 Cua,culyli qiduy Wylal jgiyiasmigs, Cuol i jilga pgunl ong
LOREM IPSUM DOLOR SIT AMET, CONSECTETUER ADIPISCING ELIT.

Single ministry: Step-and-repeat

1 White background with sufficient margins on all sides.

2 Event title set in the Univers typeface, centre-aligned in black and placed top-centre.
3 Full-colour logo in the bilingual vertical arrangement.

Tip!

Ensure there is enough clear space around the logos and that all emblems and logos are
equal in size and distanced equally. Refer to the Logo section starting on p.25 for more details.

.03 S, bl aiyduy Wylal jeisispuigs, Cuyol iy jilga pguuyl ong
LOREM IPSUM DOLOR SIT AMET, CONSECTETUER ADIPISCING ELIT.

Al Y b i e 3255y ol oo s it Y b

Ministry with another entity: Step-and-repeat (alternating)

Keep in mind...

The media wall may be used without a title and only the logos.
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MOU Signing

Aylai jgisispuigs, Cuol Cipw jilga pgaunl oug
LOREM IPSUM DOLOR SIT AMET, CONSECTETUER ELIT.

~~~~~~~~~~ Backdrop
Co-branding with one entity
.......... Signing agreement ulal ygisidpuigs, ol Cipw jilga pgunl eug
LOREM IPSUM DOLOR SIT AMET, CONSECTETUER ELIT.
#1259 pu—Lne 09388159
.......... LOgOS MINISTRY OF CABINET AFFAIRS

I s s 35

Keep in mind...
Co-branding with two or more entities

Due to protocol, the signing backdrop is an exceptional case for the co-branding
rules on p.27; the ministry logo is placed to the right of the other party’s logo.
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Signing Agreement

Signing agreements are composed of two parts: the
cover and the official letterhead. Each signing party
has its own copy of the agreement, enclosed within
a leather folder.

A Leather Folder

i @ et

The signing agreement is enclosed within a high-
quality leather folder. For more details on logo
application and production, please refer to the Logo

on Different Materials page on p.23. derdeie Y aims

L LS 2 iusn
B Letterhead .
The first page of an agreement is always printed
on the official letterhead, with subsequent pages
printed on continuation sheets, which are designed
similarly to the letterhead, only without the footer.
Refer to p.72 for letterhead specifications.

Keep in mind...

Co-branding on a signing agreement is not allowed. Each party
signing the agreement will have an agreement prepared with
their own official logo.
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Exhibition Booths

Ministries have the freedom to construct the most
appropriate booths to serve their specific needs. The
logo is placed prominently and without repetition, and
may also be displayed digitally on a screen.

9= v psaioerd ]
Tip! Tip!
Always consider of the best line of sight for the logo on your Official portraits may be placed in the main meeting room on the
booth: How are people moving in the space, is there anything stand if required. Refer to the official portraits guidelines on the
obstructing their view, and where are they entering the booth? online portal for more information.
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Shared Booths

There are several variations for shared booths. What
they all have in common is the use of the bilingual
full-colour logo in the vertical arrangement.

\n covemumenTor
fen UNITED ARAB EMIRATES

etie e s iy e 07y fimaall; G Sl Sl alg.
MINISTRY OF CABINET AFFAIRS. MINSTRYOFHEAUHEPREVENTION . NISTRY OF CABINET AFFAIRS

» . » - T

Two ministries Ministry with federal authority Shared ministry booths at international events

For international events where federal ministries are participating,
the federal UAE government logo is placed in the centre of the
booth with the ministries’ logos on either side in equal size.

Keep in mind...

It is important to understand our co-branding guidelines on p.27
to adhere to federal guidelines.
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Flags and Temporary Signage

When branding and producing materials for an event,
ministries may use flags and temporary signage to
promote the event or communicate necessary information
to attendees such as key themes and wayfinding.

2
£
o
i
z
3
S
=
&
2
E

#3391 padons (13— 363

(-]
=
:
=
@
'—
z
[
>
(T}
|

Event @ TR
Title e Lobby
aclagll
- <
- - u -
- i - - I I
Outdoor flags Outdoor signage Indoor signage Roll-up banners
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Events Items

334 MInITHY OF CANALT ARFAIRS
Sk Folin

CaCN " i
2 i . Ll e n [akS Ely _—
] .
- e
o— MINISTRY OF CABINET AFFAIRS . =
3 ¥

-

15 bt b 14 |
AIRTEY O CABSIT A4 pAiNY
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Initiative

Initiatives are dynamic communication channels that
allow ministries to engage a wider audience around a
specific cause or function. As initiatives are associated
to federal ministries, it is important to establish the
relationship between an initiative and the ministry to
which it is affiliated through the brand’s visual identity.

Refer to this section when branding and producing
initiative-related assets in order to ensure the Ministry’s
visual identity is applied properly and consistently.
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Branding an Initiative Initiative Logo Design Criteria
Ministries are encouraged to brand their initiatives While a logo is a powerful asset that develops immediate
thoughtfully to maximize their impact. Initiatives vary recognition among audiences, it may not be necessary

in goals, scale, duration and target audience, so it for branding an initiative. Consider the following criteria
is important to consider such factors when deciding to determine whether or not an independent logo may be
how to approach an initiative’s brand. created for your initiative:

In some cases, an initiative may require its own logo
to best serve its business needs. In such cases, refer

to the initiative logo design criteria to the right. [] The initiative is ongoing; it occurs at least once a year.

[] The initiative serves a wide range of target audiences.

[] The initiative must be related to the core purpose of
the ministry and serve its goals

If an initiative requires a logo for a reason not listed,
contact the UAE Government Media Office at
gov.brand@pdo.gov.ae for approval prior to initiating
the logo design process.

Keep in mind...

Follow the visual identity guidelines precisely when co-branding the initiative
logo with the ministry logo.
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Using Initiative Identity

The initiative’s logo appears together with the
affiliating ministry’s logo on select applications.
As a general rule, the initiative logo is placed to
the right side of the ministry’s logo, in accordance
with the co-branding guidelines on p.27.

NsTI®

Cover Slide with Full Color Logo

Mandatory Ministry Branding

Items where initiatives must use the ministry logo
strictly as specified in this guideline.

e Microsite header co-branding.
e Certificates.

e MOU signing: Only the ministry letterhead may be used.

Keep in mind...

The initiative logo is never paired with the UAE emblem.

Incorrect Applications

I[tems where initiatives are prohibited from using the

ministry logo.

Paper bags and gift items.
Vehicles.

Digital ad banners.

Social media.
Co-branding.

Desktop screens.

@nstiuae

National Science, Tecchnology
and Innovation Festival by the
UAE Ministry of Education

Branding Overview

Visual Identity Guidelines for UAE Federal Government Entities | 137



This chapter illustrates how to design
branded materials for initiatives according
the to the UAE federal ministry’s visual
identity guidelines.

Social Media
Events and Exhibitions
Gifts and Giveaways

Vehicle Branding
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Microsite

An initiative may create its own microsite that caters

to its own content requirements under the ministry’s

official website. However, the microsite must adhere

to the proper initiative-ministry logo pairing and three
essential components:

A Header

Contains the ministry logo on the left, and initiative logo on
the right, flushed to the margins. The emblem’s minimum
width is 75 px, and the minimum clear space around the
logo and the emblem is 68 px from all sides.

B  Main Content Area

Displays initiative-related content. This component may be a
slider, a media wall or any other appropriate design solution, B
according to the initiative’s needs.

C Footer

Includes contact information and other relevant links, such
as the terms of use, privacy policy, careers, social media
links or copyright information.

General Applications

Www.name.gov.ae

=
A  UNITED ARAB EMIRATES

MINISTRY OF EDUCATION N S I I

FESTIVAL

HOME THE UAE THE COUNCIL CONSULAR SERVICES MEDIA CENTER UAE MISSIONS English / auyc Q

LOREM
IPSUM DOLOR
SIT AMET

Ut enim ad minim veniam, quis nostrud

Read More —

IPSUM DOLOR
SIT AMET

Ut enim ad minim veniam, quis nostrud

Read More —

National Science Technology & Innovation

Connect w (4]
Terms | Privacy | Unsubscribe #0urGreenPlanet
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PowerPoint and Presentations

() UNITED ARAB EMIRATES
wﬂ MINITRY OF EDUCATION

. . Text-Heavy Slide
Entities are encouraged to select presentation

designs that suit their communication needs.

Subtitle Goes Here

Paragraph Title Bullet Group Title Bullet Group Title

Cover Slide with Full Color Logo

The affiliating ministry’s logo may be used on S
the presentation covers in the top-left corner Background color may be changed
in the horizontal arrangement.

Notes

M
) UNITED ARAB EMIRATES NSTI
MINISTRY OF EDUCATION

e The federal emblem may only be used on the
cover page.

e The logo must not be used on inner slides.

¢ |nclude social media handles on the last slide.

Cover Slide with Full Color Logo
SECTION DIVIDER

Presentation Subtitle

Half Image Single Image

Subtitle Goes Here

Subtitle Goes Here

87% 77%

Thank you
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Certificates

) UNITED ARAB EMIRATES
fli  MINISTRY OF EDUCATION

CERTIFICATE TITLE

Offer my sincere appreciation to
Recipient Name

Award description

g/

Signee Name
SIGNEE TITLE

2.8cm

4 cm

A3 Size

e Margins: 1.2 cm.
e Border: 2 pt.

* Emblem width 1.8 cm.

1 Cronos Pro Semibold all caps 48 pt.
2 Cronos Pro Regular 18 pt.

3 Univers Next Regular 12 pt.

4 Name in Univers Next Bold 14 pt.
Title in Univers Next Regular all caps 12pt.

A3 Size

e Margins: 0.75 cm.
e Border:1.5 pt.

e Emblem width: 1.5 cm.
Cronos Pro Regular all caps 24 pt.

5
6 Cronos Pro Regular 28 pt.

~

Univers Next Regular 12 pt.

8 Name in Univers Next Bold 12 pt.

Title in Univers Next Regular all caps 10 pt.

Branding Overvie ations
\ 1.5cm
% .
MINSTHYOF EDUCATION NSTI
FESTIVAL 3 cm
CERTIFICATE OF PARTICIPATION 5
B Dr. Ahmed Abdulla 6
‘ : 7
a7
@ , %
. 8

Certificate Cover

Leather with logo debossing.
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Social Media v x

All entities must use their own logomarks for display
pictures on their social media accounts.

@nstiuae O © " @nstiuae
The logo is always in full-colour, centred on a white Netore sk Bty W’t/ﬂm\)\ﬂi Natons sonce ooy
H P H o . &= ! )
background with sufficient clear space around it. TR el
Use the full-colour logomark for official profile Do not use the federal emblem as the display
display pictures. picture for any platform.

W UNITED ARAB EMIRATES

Posts Best practices : =
e Bilingual. ‘ - 4 4
¢ [ A
e High quality images. . N
* \Wordmark instead of logo. - ’.f ﬁ’
= 2y &\ Y L i

Jlendl.ggpsisell ($aai

The Young Innovators Challenge

UAE MOE | puleillg auill 6lig

Keep in mind...

Initiatives must request UAE Government Media Office approval for Use the entity’s name as a wordmark on posts. Do not use the federal emblem on posts.
creating a social media profile.
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Events and Exhibitions

.93 Cagan iyl 2ighay Lylal jgisisumigs, Cuol iy y1lga pgunl oug
LOREM IPSUM DOLOR SIT AMET, CONSECTETUER ADIPISCING ELIT.

.93 Cupun,culyll aigsay Wylal jgiissmigs, Cuol i jilga pgul oug
LOREM IPSUM DOLOR SIT AMET, CONSECTETUER ADIPISCING ELIT.

NSTI® 8 NSTI® g NsTI® Q

NSTI

NSTI® -] - NsTI B nsTim 8 ’

Media Walls
Step-and-repeat media walls may be designed with the initiative’s

and ministry’s logos or the initiative’s and another entity’s logos.

Do not use the federal emblem on step-and-repeat media walls,
whether the wall is co-branded or is exclusive to the initiative.

Keep in mind...

Using the federal emblem or the ministry logo on gifts and
merchandise is not allowed.

General Applications

NSTI
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B 357}
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Exhibition Booths

Entities have the freedom to construct the most appropriate
booths to serve their specific needs. The ministry-initiative logo
pairing is placed prominently and without repetition, and may
also be displayed digitally on a screen.
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Gifts and Giveaways

Initiatives may produce gifts and giveaways that
carry the initiative’s brand and visual identity, and
must never use the ministry’s logo or the federal
emblem on such items.
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Vehicle Branding

The ministry logo must not be used for vehicle branding;
initiatives may brand their vehicles using their own logo
and visual identity instead.

www.name.gov.ae

General Applications
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This document is published and distributed by the UAE Government
Media Office.

Visit the online portal to access these guidelines online or download
design templates and other brand assets.

For more information, please contact gov.brand@pdo.gov.ae.
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